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Developing literacy solutions
for children around the world:
Inclusion and learning




ABOUT US

We are an education startup, an Edtech, which
promotes a learning environment based on our
research results in the areas of neuroscience and
learning,  Artificial Intelligence (Al) and
Gamification.

Our solution personalizes education and the data
generated for literacy.



Team

Joseane Terto - Strong team with
CEO o complementary skills.

Valeria Batista » ol Rafael Garrido

CPO e CTO
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2out of5

ILLiterate children
IN Brazil

(Todos pela educacao, 2021)

Why literacy?

46%

children and
adolescents with
learning difficulties in
Brazil
(C6 Bank/Datafolha, 2023)

1 /3

of 10-year-olds can read
and understand a simple

story in the world
Unicef, 2023



,-.\{\ How do we solve the pain of
iliteracy?




Our sojution stands out
from other competing
solutions in the
following ways:

Individualised, personalised and
responsive learning pathway for
each child

Individual learning reports and
high-level visualisation for teachers

Feedback from the beginning to the
end of the student's learning
experience

A more playful literacy experience
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@ Dashboard

Universo do Aprendizado

Total de Instituicoes

19

Trilhas Ativas

572

Tempo médio por jogo

8.2s

Gameovers

4317

Conhecimentos em Trilhas R

Total de Salas

32

Trilhas Completas

255

Total de Gameplays

10.178

Total de Alunos

425

Tempo total de jogo

5h 22m

Gameplays de Suporte

2.550

Habilidades trabalhadas 68

Lorem
Ipsum dolor

Ultricies dui

Senectus



What are the
obstacles to
traction?

Differentiation from competitors

Evidencing the efficacy of our
offering to colleges, Foundations

and Publishing Houses
Route to market and sustainability
|ldentifying and involving partners

Communicating value - tailoring

messaging for different audiences
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What is the expected

result?

Obtain first customers — Q3, 2024

= Raise public and private
investment funds

= Increase the team, including sales
and marketing



Learning is spread your wings to the
world!







